
Noah Chanin

References Available Upon Request

EDUCATION Boston University 
College of Communication (Boston, Massachusetts)

Bachelor of Science in Communication with a Concentration in Advertising and 
a Liberal Arts Concentration in Judaic Studies	 1/2006

Related Coursework:
Design in Communication
Ad Copy & Design
Media Planning & Buying

Writing for Communication
Theory & Process of Communication
Persuasion & Public Opinion

INTERNSHIPS

The Barbarian Group (Boston, Massachusetts)
Design Studio Intern 1/05 - 4/05

Hill, Holliday (Boston, Massachusetts)
Creative/ Relationship Marketing Intern  9/05 - 12/05

Arnold Worldwide (Boston, Massachusetts)
Interactive Production Intern 9/04 - 12/04

Gray & Rice Public Relations (Boston, Massachusetts)
P.R. & New Business Intern 1/04 - 5/04

ADDITIONAL 
EXPERIENCE

Boston University Holocaust Education Committee
President 9/04 - 12/05, Treasurer 9/02 - 9/04

PADI (Professional Association of Dive Instructors)
Certified Divemaster

PROFICIENCIES Hardware: PC, Mac, Unix.  Software: Access, Acrobat, Dreamweaver, Excel, Flash, Illustrator, InDesign, 
Powerpoint, Photoshop, QuarkXPress

Automobile: 	     Volkswagen
Travel & Leisure:   Royal Caribbean Cruise Lines, World Watersports, Divers Direct
Financial: 	     LPL Financial, Golden Alliance
Technology: 	     Dell, Instron, International Business Consortium, Qualmax
Consumer:	     KangaROOS, TAG Body Spray, PetsMart
Industrial: 	     United Rentals, Lista, Wycap Design

CLIENT EXPERIENCE

See my work at: www.noahchanin.com

3065 nw 30th Way     Boca Raton, Fl  33431          561.706.1144          noah@noahchanin.com

Holiday Diver, Inc.  (Dania beach, Florida)
Copywriter, Marketing Assistant  6/99 - 10/05

PROFESSIONAL 
EXPERIENCE

Wycap Design, Inc. (Fort Lauderdale, Florida)
Director of Marketing 9/00 - Present

Boston University (Boston, Massachusetts)
Teaching Assistant 9/05 - 12/05

Freelance Graphic & Web Design

Developed and implemented integrated direct marketing campaigns.
Produced and wrote copy for travel magazine and retail catalog.

Increased sales and profitability by over 50% through a marketing strategy focused on 
building a premium brand.
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